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Online Retail Industry
According to experts, e-commerce is eating the retail industry at the moment. "We are seeing long-term brick and mortar retail brands closing or going bankrupt that we never expected to see disappear ten years ago." For instance, Toys "R" Us,   is one of the companies that liquidating and closing all there stores in the United States after operating in the industry for more than 60 years. However, the digital world has provided an exciting platform for businesses, and the owners of businesses have developed their digital brands with started digitally competing in the digital market place. Therefore, the brick and mortar stores as well have been forced in the creation of their online presence for competitive advantages in the market.
Several factors are found in high-quality products or services in these online industries. First, the brand of the company is its purpose. The core identity of e-commerce is its brand, and it is either you know it or not. Finding out what its, the companies have to think about what they do and the way they do it. Secondly, customers love excellent user experience, and thus everything and thus for them to funnel traffic towards a desired action like increasing purchases, the companies have to optimize on UX. The companies believe that if customers get confused while they will leave, and thus site navigation should be easy. The companies as well believe in transparency as this will build their trust to customers. One of the easiest ways to come across transparency is by making contact information visible right on the company’s websites. Finally, the companies believe in boosting overall engagement through social media platforms, which as well will increase their trust with customers.
However, despite the success, many e-commerce businesses face challenges that make their operation ineffective. Customers are likely to leave an e-commerce retail because of the following reasons; a) when customers do not know how to use the company sites or the company site is too complicated for customer navigation, b) the value of the product is not clear, and c) Navigation in finding specific products is not clear. For these reasons, online retail businesses find it challenging to sustain their customers, resulting in their failure.
Price differentiation is not the only criterion for customers to assess the quality of the product. Online retailers have embarked on other strategies seeing customers paying higher for products they deem to see to be of high quality. One of the essential selection criteria is a high safety level like the foodstuff, toys, and shoes as well as children's car online retailers. There has been an elevated quality awareness and thus making many industries set high safety standards in their operations and products. Quality seals are used in demonstrating product quality. Unparalleled customer service as well is used to increase product quality. Further, product quality is optimized through price management, as well.
In conclusion, online retail is challenging and has strategies that are supposed to be set for its success. Online retailers have to set their brand as it forms their primary purpose. Customers will purchase a brand more than a company. When customers love a product brand, they will buy it despite the company site. Therefore, online retailers have the purpose of increasing their brand t increase customer experience.
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